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In the next ten minutes…In the next ten minutes…
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PhD PhD 
FocusFocus

Concepts Concepts 
DevelopedDeveloped

Framework Framework 
TestingTesting

Take me Take me 
home!home!



PhD Focus: PhD Focus: 
Recruitment to walking programmesRecruitment to walking programmes

• Literature
Develop
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• Practice

• Participants

Triangulate

• Framework

• Intervention

• Informed 
Guidance

Present



PhD TriangulationPhD Triangulation
Research         Practice       ParticipantsResearch         Practice       Participants
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••Lack of DataLack of Data

••WordWord--ofof--Mouth?Mouth?

••Principles DevelopedPrinciples Developed

Recruitment is: Process of inviting, negotiating and facilitating participation.
Active communication is key!

••Resource limited!Resource limited!

••WordWord--ofof--Mouth/Volunteers?Mouth/Volunteers?

••Best Practice Guide?Best Practice Guide?

••Someone I know/TrustSomeone I know/Trust

••Multiple Health NeedsMultiple Health Needs

••DiscussionDiscussion



PhD Insights: In ResearchPhD Insights: In Research

1.1. Who are you?Who are you?

2.2. What do you do?What do you do?
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3.3. What am I taking part in?What am I taking part in?

4.4. What do I have to do?What do I have to do?



Concept Development:      Concept Development:      

1. A.N.I. Phases1. A.N.I. Phases 2. 2. ProximoProximo--Distal ModelDistal Model

Face to 
face 

discussion

Mediator 
Assistance

Passive 

To Active 

Recruiter 
approaches 

target following 
endorsement

Appropriate 
communications 
at each phase

Plans and 
strategies 
outlined 

Target
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Recruitment efficiency increases as psychosocial and Recruitment efficiency increases as psychosocial and 
physical distances decrease!physical distances decrease!

Awareness Networking Interfacing

Recruiter

Mediator
Target

Target

Mediator
Target

Target



Framework Testing: Framework Testing: 

�� ‘‘GoGo--WalkaboutWalkabout’: Active ’: Active 
transport to local attractionstransport to local attractions

�� Target: 20 Sedentary men Target: 20 Sedentary men 
aged 25aged 25--59, GHA residents, 4 59, GHA residents, 4 
locations, Eastlocations, East--End GlasgowEnd Glasgow

Created with MindGenius Business 2005Created with MindGenius Business 2005®®

locations, Eastlocations, East--End GlasgowEnd Glasgow

�� My Role: My Role: 

�� Design 4 week recruitment planDesign 4 week recruitment plan

�� Advise, support, report (Action Advise, support, report (Action 
Research)Research)

�� Evaluate the ProcessEvaluate the Process



Framework Testing: Framework Testing: 

�� POA:POA:

�� Awareness: Fliers/PostersAwareness: Fliers/Posters

�� Networking: Concierge StaffNetworking: Concierge Staff

�� Interfacing: Canvassing onInterfacing: Canvassing on--sitesite

�� Data collectData collect
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�� Data collectData collect

�� Process and Process and progress dataprogress data

�� Implementers feedbackImplementers feedback

�� Participants feedback Participants feedback 



Framework Testing: Progress DataFramework Testing: Progress Data

�� The The quantifiablesquantifiables

�� Action Response graph Action Response graph 
and put 7 starters line and put 7 starters line 
inin

7 walkers at 7 walkers at 

walk 1walk 1
4 weeks4 weeks

12 weeks12 weeks
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inin

�� Circle point of interestCircle point of interest

�� Brief note of why Brief note of why 
extendedextended

??

12 weeks12 weeks

LocationLocation

ConnectionsConnections

Execution Execution 



Framework Testing: Framework Testing: 
Participants OpinionsParticipants Opinions

�� RespondingResponding

�� Trusted Friends/StaffTrusted Friends/Staff

�� Through NetworksThrough Networks

�� Reliable rollReliable roll--outout

�� ValuingValuing

�� Opportunities to take Opportunities to take 
partpart

�� Company of othersCompany of others

�� Needs servedNeeds served
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‘I know [him], I’ve ‘I know [him], I’ve 
known him all my known him all my 
life..I trust him’life..I trust him’

‘I hope this takes off..not ‘I hope this takes off..not 
like the last one’like the last one’

�� Needs servedNeeds served

‘When I heard it was ‘When I heard it was 
more than one more than one 
week…I’m out doing week…I’m out doing 
something…all something…all 
bonuses coz you’re bonuses coz you’re 
meeting new people’meeting new people’



Take home pointsTake home points

�� Recruit involves Recruit involves ASKINGASKING and and MONITORINGMONITORING responses in responses in 

order to achieve goalsorder to achieve goals

Trust and familiarity with the recruiter provide the best Trust and familiarity with the recruiter provide the best 
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�� Trust and familiarity with the recruiter provide the best Trust and familiarity with the recruiter provide the best 

opportunity for dialogueopportunity for dialogue

�� Walking programmes that are well delivered and created Walking programmes that are well delivered and created 

in the context of the participants needs appear to be in the context of the participants needs appear to be 

more appealingmore appealing
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�� GHA and GHA and SideKixSideKix
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�� Thank you and Please Ask!Thank you and Please Ask!


